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BACKGROUND
Visualize yourself as Jerry crafting your secret abode: KEEPING TOM OUT!! Or SpongeBob Square 
Pants living underwater in a Pineapple house? Or what if you get to live in Howl’s Moving Castle - 
floating around in the air, run on the ground, and reorganize based on the location? Can you feel 
that dinosaur-driven Stone Age vibe from the Flintstones? Can you visualize the peculiar evil lair of 
MojoJojo atop the Volcano Mountain, or the giant-sized vault of Mr. Scrooge from Ducktales?

Cartoon shows defined our childhoods and the way we perceived the world. The architecture 
of cartoons reminds us of dreamy eclectic environments that create joy and wonder. The built 
environment in these shows were/are directly connected to the personality and vibe of the 
characters dwelling in them. The buildings were life-like and had their own emotional quotient. 
Though being very distant from reality, they encouraged the viewers to immerse in the surreal 
experience and enjoy the ‘plausible impossible’, a term coined by Walt Disney referring to the unique 
ways cartoon can make impossible feats seem real. The artistic/architectural freedom exercised 
in the cartoons were the very first design inspiration to us. They galvanized the thought process 
towards a quixotic fantasy path and created a sense of liberation among us. We all fancied the 
idea of creating and living in the ‘Animaniacs’s’ water tower enclosing a rollercoaster or the Jetsons’ 
world of floating treadmills, flying cars, and robots.

As we grow up and come to terms with the bleak reality around us, we tend to give up on our 
childhood fantasies, the imaginary, romantic and abstract built environments we planned to create 
and live in. We become slaves to the methods and notions of the world and try to fit in as much 
as possible. Look around you now - most of us are living in one-size-fits-all boxes. Our brains are 
conditioned to find the ‘correct’ conventional solution to a presented task or problem. We hold the 
complexity of our surroundings and become adept at distinguishing and trimming the irrational 
ideas. On the other hand, the only lesson that the cartoons and their environments taught us was 
to ‘STAND OUT’. Be distinct, loud, weird or colorful, but stand out and create a lifelong impression on 
the viewer/user’s mind.



Nostalgia is a pretty powerful tool, and thinking like a child is a superpower! 

‘Toon House’ is a design competition, an appeal to the inner child, inviting all the people to ‘Design 
your Favorite Cartoon Character’s Shelter.’ The notion is to contemplate a space, separate from 
our conditioning as designers.

Toon House is an attempt to save our weak creative impulses and to broaden our horizon of 
possibilities. The basic premise is to visualize and identify the needs of the character. The concept 
revolves around the world, lifestyle, theme and habits of the chosen cartoon character from ANY 
animation studio in the world. For instance, ‘Elsa’ from ‘Frozen’ might want tons of ice sculptures in 
a cold room whereas ‘Popeye’ could need a structure built out of spinach cans, and ‘Sadness’ from 
‘Inside Out’ might want low-spirited and a gloomy environment

Do you remember the tiny castles you constructed under the bed, inside the closets, in the garden, 
on the rooftops unleashing your hunter-gatherer spirit using sofa, sticks, sheets, and cushions? 
These spaces, purely instinctive and created entirely with imagination, perhaps inspired by our 
favorite cartoons, have created a “blanket of memories” that shaped your lives. These spaces 
were not only loved but made us feel safe and cozy. Our ideas were not restrained by any rules or 
preconceived notions. Toon House aims to invigorate the nostalgia and create the ‘architecture 
that defined you as children.’ The competition is an exercise to maximize the creative potential 
of the participants and a means to navigate around the ‘greys’. Creativity needs to be free from 
the limitations of everyday logical thought processes. As designers, you need to be intuitive and 
rediscover the raw creativity you had as a child and integrate those qualities in your designs now!

This competition has no constraints. The brief is open to interpretation and does not specify any 
function, category of cartoons, and lays down endless possibilities concerning the use of scale, 
proportion, theme, colors, durability, and accessibility. The participants are free to designate their 
views as per their narrative. How can your design celebrate everything that your favorite cartoon 
offered? Will your methodology follow the fundamental aspect of creativity or run into the roots 
of exploration? Use the past as the launching pad to explore the world of your favorite cartoon 
character. Let adulting take a back seat - Start Kid-ding!



REGISTRATION & TIMELINE
The competition is open to everyone in the world (architects, students, engineers 
etc.). You can participate individually or in a team. A team can have a maximum 
of three members only.

Standard registration: - 10th January 2021 – 10th March 2021
• International Participants: 60 EUR + Taxes (per team)
• Indian Participants: 1800 INR + Taxes (per team)

Late registration: - 11th March 2021 – 9th April 2021
• International Participants: 80 EUR + Taxes (per team)
• Indian Participants: 2100 INR + Taxes (per team)

Submission deadline: 10th April 2021

Result: 5th- 8th May 2021

*All deadlines are 11:59 PM- 00:00 IST (India)

Participants may register by filling the registration form and submitting it with appropriate 
payment through our secure payment gateways at www.archasm.in

The participants will receive their teamcode within 48 hours of completing the payment 
successfully.

Teamcode will be sent primarily to the email address provided to PAYUMONEY/PAYPAL.

DISCOUNT
Group discounts apply for a minimum of 5 teams. You can write to us at queries@
archasm.in to avail the offer.

AWARDS
Winning participants will receive prizes totaling INR 2,00,000 with the distribution 
as follows:

First prize- INR 1,00,000/- + Certificate 
Second prize- INR 60,000/- + Certificate
Third prize- INR 40,000/- + Certificate
10 Honorable mentions

Winners and honorable mentions will be published on archasm’s website and 
several international architecture magazines and websites partnered by us.



REGULATIONS
1. It will not be possible to amend or update any information relating to your 
registration including the names of team members once validated.

2. Participant teams will be disqualified if any of the competition rules or submission 
requirements are not considered. Participation assumes acceptance of the 
regulations.

3. Team code is the only means of identification of a team as it is an anonymous 
competition.

4. The official language of the competition is English.

5. The registration fee is non-refundable.

6. Contacting the Jury is prohibited.

7. Archasm as the competition organizer, reserves the right to modify the 
competition schedule if deemed necessary.

COMPETITION PROJECT DISCLAIMER 
This is an open international competition hosted by archasm to generate 
progressive design ideas. There are no plans for the project to be built. The 
competition is organized for education purpose only.

TERMS AND CONDITIONS
Please see the terms and conditions section on www.archasm.in.

QUERIES AND QUESTIONS
All the questions related to the competition can be mailed to us at  queries@
archasm.in with ‘FAQ’ as the subject. 



2) A word document (.Docx/.Doc) must be provided along with the proposal board 
that contains a brief overview of the project. 

- File name: Teamcode.doc (example if teamcode is “ABC12345”, file name will be 
ABC12345.doc)

-The description should be short and not exceed more than 4-5 sentences. 

-Five keywords to be mentioned at the bottom of the word document that best 
fit the proposal’s architectural attributes (for eg: minimal, contemporary, urban, 
modern, brutal etc.)

How to submit?
The proposal has to be submitted/uploaded via ‘SUBMIT’ panel of the concerned 
competition on www.archasm.in.

SUBMISSION REQUIREMENTS
1) Proposal to be presented on one landscape oriented A1 (841 x 594mm) sheet in 
Jpeg format, maxium file size 4mb.

- File name: Teamcode.jpeg (example if teamcode is “ABC12345”, file name will be 
ABC12345.jpeg)

- Teamcode to be mentioned on the top right-hand corner of the sheet.

- Proposal must not include any information (name, organization, school etc.) 
That may give away your identity.

- Proposal may be presented using any technique of your choice (sketches, 
diagrams, 3d visualizations, model photos, cad drawings, etc.).
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